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12 Great Minds in Innovation 
 

Chris Trimble 
Author of 10 Rules for Strategic Innovators— from Idea to 
Execution 
 
Chris Trimble is an expert in innovation and execution. Most companies are full of 
creative people with imaginative ideas for high-growth-potential businesses. But ideas 
will only get you so far. The bigger challenge is execution. Drawing on five years of 
research that led to Ten Rules for Strategic Innovators, Chris motivates managers to 
set high aspirations, and offers critical tools for success at breakthrough innovation. 
 

Tony Seba 
Author of Winners Take All - The 9 Fundamental Rules 
of High Tech Strategy 
 
Tony Seba is an inspiring and engaging speaker on entrepreneurship, successful 
innovation and building winning products and companies. His audiences will learn how 
to systematically analyze and build an idea, technology, product, or service into a 
profitable business. Tony breaks down the strategy building process so you can learn 
how to look for an attractive and profitable market, how to find the right customer base, 
build the right product, how to expand profitably, build the right partnerships and 
manage them well, how to price for success, develop the right channels at the right 
time, position, brand, and promote the product cost-effectively and efficiently. 
 

Roch Parayre 
Expert on innovation in decision-making and scenario 
planning 
 
An expert on scenario planning, the psychology of decision making, creativity and 
innovation, Roch Parayre's presentations address how the uncertainties we face often 
obscure the best, most exciting opportunities available to us. Seeing beyond 
uncertainties requires a very different approach to project management and 
implementation. Participants learn how to develop and analyze multiple project 
scenarios; craft nimble strategies with just the right amount of flexibility; implement 
those strategies using an options approach; and make real-time adjustments through 
dynamic monitoring. 
 

Jim Carroll 
Leading international futurist, trends and innovation expert 
 
Jim Carroll is a leading international futurist, trends and innovation expert. Business 
Week recently named Jim Carroll as one of four leading sources for insight on 
innovation and creativity. Jim has well over ten years of experience in studying what 
makes companies relentlessly creative, and how they ride critical trends in order to 
achieve success. Based on his deep insight, he prepares unique, highly customized 
presentations or workshops that speak directly to your needs, within the broad themes 
of innovation, creativity, trends and change. 
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Sally Hogshead 
Branding and innovation expert, and author of Radical 
Careering 
 
Sally Hogshead is a speaker, author, and branding expert on radical innovation. With 
a mix of inspiring ideas, groundbreaking research, and startling new ideas for success, 
Sally will help you awaken your brand’s hidden power. What’s your defining edge? 
Once you know, this becomes your ultimate competitive advantage. Harness your 
brand’s hidden power, and suddenly your marketing can create bigger ideas with lower 
budgets. Using the same principles she developed for some of the hottest companies 
today, Sally shows you how to drive growth with innovation. 
 

Franck Schuurmans 
Leading consultant on strategic planning and executive 
decision-making 
 
Franck Schuurmans is a frequent speaker at conferences throughout North America. 
He teaches select programs at The Wharton School of Business at the University of 
Pennsylvania and CEDEP at INSEAD in Paris. Making decisions in an atmosphere of 
increasing time pressure, uncertainty, and conflicting advice creates challenges for any 
manager. Making sound leadership decisions in crisis situations is even more 
demanding. Schuurmans' 'Critical and Innovative Thinking' presentations focus on how 
to frame complex issues appropriately the first time. It presents a roadmap for making 
winning decisions every time, by alerting managers to common thinking traps and by 
offering practical remedies. 
 

Richard Worzel 
Leading futurist and author of Who Owns Tomorrow? 7 
Secrets for the Future of Business 
 
Richard Worzel challenges organizations to examine the future and plan for the 
dizzying changes to come. In this era of rapid change, organizations must now 
innovate to survive. Unfortunately, our own natural biases often defeat innovation 
before it begins. Richard identifies the forces that oppose innovation, provides 
strategies to create an environment that encourages it, and then offers specific 
techniques that will allow you to arrive at new ideas, new directions, and practical new 
products and services. These techniques will allow you to focus on the future needs 
and wants of your clients and their clients, to broaden your thinking beyond the 
confines of your present thinking, and to develop the outlines of a game plan to bring 
your ideas into commercial reality. 
 

Robert Tucker 
Change and Innovation 
 
In his dynamic, example-filled presentations, author and innovation expert Robert 
Tucker takes audiences on a guided tour inside twenty-three Innovation Vanguard 
companies. He uncovers cutting-edge methods for building innovation into a powerful 
source of growth, profits, and competitive advantage. With a focus on how to develop 
innovative thinking, Robert's keynotes tackle such relevant topics as customer service 
for the new millennium, driving growth through innovation, motivating today's workforce, 
and capitalizing on the driving forces of change. 
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Leonard Mlodinow 
Acclaimed writer and scientist  
 
Leonard Mlodinow teaches about randomness to future scientists at Caltechreceived. 
In his latest work, acclaimed writer and scientist Leonard Mlodinow shows us how 
randomness, change, and probability reveal a tremendous amount about our daily lives, 
and how we misunderstand the significance of everything from a casual conversation to 
a major financial setback. As a result, successes and failures in life are often attributed 
to clear and obvious cases, when in actuality they are more profoundly influenced by 
chance. 
 

Vijay Govindarajan  
Today’s Leading Business Strategists 
 
Vijay Govindarajan is the professor of International Business at the Tuck School and 
founding director of Tuck's Center for Global Leadership. For 25 years, Govindarajan 
has been advancing the field of strategy execution and advising senior executives in all 
industries on how to modify their organizations to achieve their strategic ambitions. 
Govindarajan focuses on teaching corporations to build breakthrough businesses while 
simultaneously sustaining excellence in their core business––the subject of his new 
book Ten Rules for Strategic Innovators. Through speaking engagements and 
executive seminars, VG challenges CEOs and top management teams to prepare for 
tomorrow's business realities. His presentations combine findings from his original 
research with those of other strategy experts. 
 

Jack Uldrich  
Renowned Global Futurist 
 
Jack Uldrich is a renowned global futurist, independent scholar, sought-after business 
speaker, and best-selling author. His books include the best-selling, The Next Big 
Thing is Really Small: How Nanotechnology Will Change the Future of Your Business, 
and the award-winning, Into the Unknown: Leadership Lessons from Lewis & Clark's 
Daring Westward Expedition. His latest book is Jump the Curve: 50 Essential 
Strategies to Help Your Company Stay Ahead of Emerging Technologies. He is 
highly regarded for his unique ability to present complex information in an entertaining, 
understandable and digestible manner that stays with his audiences long afterwards. 

 
 
Gerald Celente 
A Pioneer Trend Strategist  
 
Founder of The Trends Research Institute, Gerald Celente is a pioneer trend strategist. 
He is author of the national bestseller Trends 2000 and Trend Tracking, and publisher 
of the internationally circulated Trends Journal newsletter. His keynotes — presented to 
business audiences, government officials and dignitaries around the world — are 
guaranteed to bring down the house. Utilizing the full resources of The Trends 
Research Institute, Gerald Celente provides audiences with presentations that are 
informative, provocative, visionary, insightful and entertaining. 
 


